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• Letters, flats and postcards
• Available to over 180 countries
• Forever stamp covers first ounce
• Additional weight requires 

additional postage 
• Typically used by consumers 

• Large rectangular envelops
• Documents, Photographs
• Single-Piece and commercial 

prices available

• Payments and correspondence
• Forever stamp covers first ounce
• Additional weight requires 

additional postage 
• Typically used by consumers

• Postage applied by meter or PC 
Postage (avoids Retail)

• Currently 5 cent discount off of 
single piece prices

• Used by small businesses

• Rectangular cardstock 
mailpiece not contained in an 
envelope

• Single-Piece and commercial 
prices available 

Single-Piece Letters (Stamp) Flats

Metered Letters International Outbound

Cards
• Commercial mail – bills and 

statements 
• Up to 3.5 ounce for one price
• Discounts available for 

barcoding and presorting

Presort Letters



First Class Mail – Driving our economy
First-Class Mail volume is concentrated in correspondence, bills / statements, 
and payments in the B2B and B2C channels.  Billions of dollars worth of 
transactions still flow through the mail stream.

• Secure and trusted 
communication channel

• Personal to the recipient 

• Can be combined with brand 
and marketing messages to 
strengthen relationships

Source: USPS HH Diary Study Spring 2020

Total Volume



Value of the Mailbox



Over two-thirds of customers collect their mail every 
delivery day  

USPS Mail Moments; Spring 2020: 
A3. Approximately how often does someone in your household collect mail that has been delivered to your mailbox? 



With respect to opening and reading mail, Statements and 
Bills are highest followed by Loyalty/Rewards content 

Coupons / information from known companies are also valued and lead to opening mail

Source: Transactional Communications: Consumer Survey, Keypoint Intelligence – InfoTrends, 2019
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Credit card offers

Advertising inserts included with bills or statements

Advertising mail from companies I do business with

Privacy notices

Informational mail from companies I do business
with
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Informed Delivery

New Innovations Have Transformed Mail



Sensitive Commercial Information – Do Not Disclose / Attorney-Client Privileged / Attorney Work  Product

Informed Delivery by the Numbers

Data as of 07/03/2020
Average Email Open Rate: April 2020 Snapshot  

28.1M
Registered Users

22.6M
Email-enabled Users

370K+
Weekly User Registrations

56,158
Completed Campaigns

2,964
Active Campaigns

Informed Delivery started as a small pilot in 2015, and today has grown to over 28 million 
users nationwide.



Sensitive Commercial Information – Do Not Disclose / Attorney-Client Privileged / Attorney Work  Product

Informed Delivery Household Saturation

Data as of 07/03/2020

17.0% National Saturation of Eligible Deliveries



Informed Delivery provides organizations with aggregate pre- and post-mailing 
information



Informed Delivery Users: Interactive Campaigns

Behavior After Clicking 
Interactive Ad

Fall 2019 Mail Moment Study
A28. In the past 6 months, have you seen an interactive advertisement in your Informed Delivery daily email digest or online portal? Base size: 344 A29. In the past 6 months, when you’ve seen interactive advertisement(s) in Informed Delivery, 
have you ever clicked on the advertisement to follow 
the link to the advertiser’s website (the areas circled in red on the images below)? Base size: 175
A30. Have you purchase or planned to purchase anything from the website(s) you’ve accessed through interactive advertisements in Informed Delivery?  Base size: 111

51% Have Seen an Interactive Ad 
In the Past 6 Months

63%
Have Clicked 
On an Interactive Ad
32% of total ID Users

60%

28%

16%

Purchased from the
website

Planned to purchase
from the website

Not planned to
purchase from the

website

Interactive Ad Awareness & Interaction

60% Have Purchased from the 
Website Accessed
19% of total ID Users

A majority of users who report seeing an ad or other 
information on Informed Delivery report 



INFORMED DELIVERY®

Sign Up for Free at:

Informeddelivery.usps.com

If it’s in the mail,
It’s in your email.



Informed Visibility

New Innovations Have Transformed Mail









www.uspsdelivers.com

Content Marketing
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Content Marketing
Thought Leadership Articles

www.uspsdelivers.com



2020 Promotions Calendar



Thank you!


